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Program 1:
Altadena
Community
Information &
Public Media
Program

CLEARIT. CLEANIT.

2l SMALL ACTIONS. BIG IMPACT.

@ acmn.la

'}"ow Stary Your Voice. Our Altadena.

g_) LOCAL VOICES

‘&CUMMUNITY MEDIA NETWORK s

Program 2:
Altadena
Community
Resilience &
Recovery
Forums

*Lee’, TOWN CLEANUPY

OUR TOWN.
OUR LOTS.

ALTADENA'S &

INFORM. CONNECT. EMPOWER. TOGETHER.

Program 6 -
Neighbors
Helping
Neighbors
Yard Cleanup
Initiative

Program 3:
Youth Digital
Media Workforce
Development
Program

Program 4:
Community
Information
Access &
Digital Inclusion
Program

Program 5:
Altadena
Community
Media & Disaster
Recovery
Communication
Network
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ALTADENA COMMUNITY
REACH & ENGAGEMENT
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LET"S CLEAN UP ALTADENA-TOGETHER. ;:,;,

RECOVERY HOUSING
UPDATES RESQURCES

COMMUNITY STAY
INFORMATION | CONMECTED

Data Source: Social Media Analytics | January 7, 2025 - April 19, 2026 (468 days)
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ONE COMMUNITY.

PROGRAMS. ENDLESS IMPACT.



